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Briefing and Request for partner participation 
 
‘Don’t Be The 1’ - Greater Manchester integrated stop 
smoking campaign in February-March 2018 
 
Introduction 
 ‘Don’t Be The 1’ is a large-scale tobacco behaviour change campaign that will 
launch across Greater Manchester in February and March 2018. 
 
It seeks to deliver a hard-hitting message that at least one in two long term smokers 
will die from their habit, balanced with a positive, empowering call to action that if you 
quit you can beat those odds. 
 
The campaign will focus on a TV advert, complemented by paid-for digital 
advertising, social media activity and a website offering information and support.  
 
However, as with all successful behaviour change campaigns partner participation is 
key in terms of spreading the message wider and through multiple channels. 
 

How you can help 
While the campaign is anchored in TV and paid-for digital/social advertising, we 
would like partners to help us amplify the ‘Don’t Be The 1’ message. 
 
There are three main asks of partners: 
 

1. Let people in your networks know about the campaign and, where 
appropriate, enlist their help too. 

2. Help us find case studies/stories to support our content and PR effort. 
3. Order print and digital materials - then help us push them out through your 

channels or advise us who to contact. An order form is attached with this 
briefing. Please send your order by 10th January 2018 to 
Jennifer.Hacking@nhs.net 

 

mailto:Jennifer.Hacking@nhs.net
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1. Spreading the message 
We’d really appreciate it if you’ll let people in your networks know that the campaign 
is happening. We want to spread the Don’t Be The 1 message far and wide, and 
while word of mouth is difficult to measure we know it’s extremely effective in 
convincing people to lend the campaign their support. 
 
2. Case studies/stories 
We are looking for local people across Greater Manchester who are willing to share 
how smoking has affected their lives, for use across PR and social media. The kind 
of people we’re looking for are: 
 

 Someone who has been diagnosed with a condition related to smoking, like 
cancer, COPD (progressive lung-conditions that cause breathlessness), or a 
heart condition; 

 Someone who is concerned about their health generally and is giving up 
smoking, or who has successfully given up, to stop it getting worse; 

 Someone who has lost a loved one through smoking, and wants to inspire 
others to quit so that their families don’t go through the same; 

 Someone who has stopped smoking because they want to be around to 
watch their children or grandchildren grow up. 

 
If you know anyone who might be willing to help, please feel free to pass on the 
attached case study appeal and we’ll do the rest. 
 
3. Use the toolkit and order resource to amplify the campaign with your 
audiences 

 
Toolkit 
We will send all of you a toolkit with template article and social media posts, as well 
as digital display assets, email banners and screens for waiting rooms. We would 
really appreciate it if you could maximise campaign reach by making use of these 
tools. 
 
Print Materials 
We have two types of posters and leaflet available for order – please see attached 
order form. Posters and leaflets are a conversation started and prompt memory of 
the hard-hitting campaign message. Please let us know how many you think you will 
need and we will do our best to accommodate you. 
 
Art work for local use 
If you would like to include local contact details, such as the Stop Smoking Service, 
on printed materials, then we can provide artwork on request for local print runs.  
 

Don’t Be The 1– campaign details 
Insight gathered from the North East revealed that smokers severely underestimated 
the harm of smoking; that 9/10 smokers didn’t realise that one in two long-term 
smokers will die of a condition related to their smoking. In fact, over half believed 
their risk to be somewhere between 1 in 10 and 1 in 20 if they continued to smoke.  
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The Greater Manchester Don’t Be The 1 campaign will launch on February 5th and 
will run for five weeks in the run up to No Smoking Day on Wednesday, March 14. It 
will feature:   
 

 TV advertising on Granada – 60 second and 30 second versions. This is now 
being adapted with a ‘Making Smoking History in Greater Manchester’ end 
frame. You can view the original North East version, created by Fresh, below. 
https://www.youtube.com/watch?v=nXloClpBXHc 

 

 A GM-focused campaign website at www.dontbethe1.TV – the GM version 
will be ready at the end of January. This will include campaign facts; advice 
about quitting; real people’s stories; promotion of a Greater Manchester quit 
smoking support telephone line; and details of local stop smoking support. 
Don’tbethe1.tv will link to the stop smoking pages on My City Health – the 
online health and wellbeing platform that we used for Greater Manchester. 
From here, people wanting to quit will be able to download apps and get 
further advice about quitting support tools and medications. 

 

 A digital campaign using display advertising, mobile advertising and Facebook 
news-feed adverts and posts.  

 

 A localised PR campaign focusing on key facts and figures for Greater 
Manchester, clinicians as spokespeople, and real people’s stories.  

 

 Resources for partners such as posters, leaflets/ flyers, digital assets, and 
press release templates. (See part 3 above). 

 
 

Making Smoking History in Greater Manchester: consultation and engagement 
 
Don’t Be The 1 forms an important first public-facing behaviour-change approach to 
help Greater Manchester achieve its ‘Making Smoking History’ vision.  
 
As a city region we are leading the way in tobacco control, and we have an 
unprecedented ambition to reduce smoking prevalence levels at a pace and scale 
greater than any major global city. Our campaigns and consultation work support 
GM’s aim to reduce smoking by a third by the end of 2020. 
 
Along with the Don’t Be The1 campaign, a large-scale public engagement 
exercise is planned for early 2018, providing opportunities for people to give their 
views on policy and regulatory changes. Two pilot projects encouraging a ‘ditch or 
switch’ approach to smokers using nicotine replacement therapies, as well as e-cigs, 
are planned for the early part of the year. Further details will follow.  
 
Smoking facts: 
 

 There are currently 393,000 smokers in Greater Manchester  

 We are aiming to help and encourage 115,000 of the adults currently smoking 
in Greater Manchester to quit by the end of 2020 

https://www.youtube.com/watch?v=nXloClpBXHc
http://www.dontbethe1.tv/
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 There are around 4,500 smoking-related deaths in Greater Manchester every 
year – 13 people a day  

 Smoking causes 80-90% of cases of COPD  

 Smoking accounts for more than 1 in 4 UK cancer deaths, and nearly a fifth of 
all cancer cases  

 Smoking causes more than 4/5 cases of lung cancer  

 Smokers are almost twice as likely to have a heart attack than people who 
have never smoked  

 In England in 2014/15 475,000 admissions to hospital were due to smoking - 
28% of all hospital admissions. 

 
 
If you need more information 
 
Please do contact us with any case study leads as soon as possible and feel free to 
contact us at any point; we are happy to share further evidence, insight and 
campaign creative. We will be in touch again as the campaign develops, but if you 
would like further information in the meantime then please do contact us. 
 
Nicola Appleby 
nicola.appleby@nhs.net 
07850 984644 
 
Jennifer Hacking 
Jennifer.Hacking@nhs.net 
0161 778 7104 
 
Hadas Altwarg 
Hadas.altwargh@nhs.net 
07753 425925 
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