
How to do 

community 

research that is 

taken seriously



• To support people in community organisations 

who are not research specialists to undertake 

community research that is more trustworthy

Aim of the publication



• Text complete including glossary

• References list and appendix checklist 

• Design brief in discussion

• Dissemination?

Progress of the guide



• Introduction – What is research? Why think about 
trustworthiness? Why focus on qualitative research? 

• Key resources –

Arvac guide: https://arvac.org.uk/resources/

Think NPC guide: https://tinyurl.com/fsm3yceb

Open University Good Research Guide to Small Scale 
Social Research Projects: https://tinyurl.com/rmr56s52

Durham University guide to participatory research: 
https://tinyurl.com/25rk4x3n

• Trustworthiness – strategies & criteria

• Ethics – How related to trustworthiness?

• Bias – Bias at each stage

Part I: Introduction & Core concepts

https://arvac.org.uk/resources/
https://tinyurl.com/fsm3yceb
https://tinyurl.com/rmr56s52
https://tinyurl.com/25rk4x3n


• Credibility ( aspect – truth value)

The confidence that can be placed in the truth of the research findings

• Transferability (aspect – applicability)

The degree to which the results of qualitative research can be transferred to 
other contexts or settings with other respondents. 

• Dependability (aspect – consistency)

The stability of findings over time. 

• Confirmability (aspect – neutrality)

The degree to which the findings of the research study could be confirmed by 
other researchers. 

These 4 points are supported by:

• Reflexivity

The process of critical self-reflection about oneself as researcher (own biases, 
preferences, preconceptions), and the research relationship (relationship to the 
respondent, and how the relationship affects participant’s answers to 
questions).

Criteria for ‘trustworthiness’

Korstjens &  Moser (2017) from Lincoln YS, Guba EG. Naturalistic inquiry. 

California: Sage Publications; 1985.



Credibility:

• Prolonged engagement

• Triangulation

• Negative case analysis

• Member checking

Transferability:

• Thick description

Dependability:

• Audit trail

Confirmability:

• Audit trail

• Peer debriefing and 

support 

Reflexivity:

• Research / reflective 

diary

Strategies for “trustworthiness” 

Adapted from Korstjens and Moser (2017) 



1. Deciding to undertake research

2. Designing

3. Planning

4. Collecting Data

5. Analysis

6. Presenting findings

7. Dissemination

Part II: Stages of a research process



A dissemination plan should answer these questions:

• Why — the purpose of dissemination

• To whom — the audiences

• What — the key messages to be disseminated

• How — the methods for dissemination to different 

audiences. 

• When — the timing of different activities 

Dissemination

Adapted and updated from https://ec.europa.eu/chafea/health/beneficiaries-

corner/documents/factsheet-06.pdf

https://ec.europa.eu/chafea/health/beneficiaries-corner/documents/factsheet-06.pdf


• How do you make sure your research findings reach 

people who can use them to make a difference?

• Examples and challenges from experience?

• Tips and suggestions?

• Feed back recommendations based on your 

discussions

Your experiences of disseminating 

research


